2018 Abbeville Spring Festival
May 3-5
Festival Impact Study
This Study has been developed in order to gauge the Economic Impact of the
Spring Festival on the City of Abbeville. Prepared by the City’s Community
Development Department, this report will use several metrics to measure the
Economic impact of the Spring Festival.

About the Abbeville Spring Festival
The Abbeville Spring Festival is truly a one of a kind festival which is held on the
Historic Abbeville Square. The festival features Arts and Crafts, Live Music,
Festival Rides, Food Vendors, Restaurants, Downtown Shopping, and a Car Show.
Offering something enjoyable for the whole family, the Spring Festival is a
community event which provides affordable fun for both Abbeville residents and
visitors alike.

Economic Impact
Visitor Spending Impact
Estimated Number of Attendees in 2018: 11,000
Average People per Group: 2.5
Number of Groups: (11,000/2.5) 4,400
Average Group Expenditure: $115 (This includes $55.00 for food/beverage, $30.00
for shopping and entertainment and $30.00 for miscellaneous. This figure was
obtained from similar events and Festivals in the Lakelands Area)
Total Hospitality Sales Tax for May 2018: Awaiting Final Report
Hospitality Sales Tax Generated During Festival (Estimated): 2,000

Estimated Spending Impact: (4,400 x $115 ($506,000)+$2,000)=
$508,000
Festival Expenses
(Funds reinvested into the local Economy)
Expenses

Entertainment

$34,354.20

Advertising

$8,009.18

Miscellaneous

$3,427.13

Personnel

$6,557.06

Total

$52,347.57

Revenue
(Sponsorships, Fees, and Ticket Sales)
Revenue
Total

$42,385

Total Economic Impact
Attendee Spending Projection
Direct Festival Expenses
Festival Revenue

Total Impact

$508,000
$52,347.35
$42,385
$602,732.35

Festival Attendance
Attendance at the 2018 Spring Festival is estimated to have been 11,000
attendees over the 3 day period. This is a significant increase over the previous
two years where attendance was negatively impacted by inclement weather.
Attendance on Thursday, Friday, and Saturday (Daytime) seemed to higher than in
many previous years. However, Saturday evening did experience a drop-off in
attendance which could be attributed to Festival Fatigue. The layout of the
Festival was also changed this year as a new ride vendor was brought in and the
stage was moved to a more logistically sound location. These changes seemed to
result in a less crowded feel and a higher quality experience for Festival goers.
This year also marked the first year the City aggressively marketed the event over
Social Media.

Marketing Analysis
The Spring Festival is marketed through several mediums including print, radio,
and social media. This year the City had a more aggressive social media marketing
campaign. The Social Media Campaign on Facebook resulted in 58,000 individuals
being reached, 6,000 viewing the event page, and 3,000 responding that they
would attend the event. (These numbers were attained on a limited Social Media
Marketing Budget.) An unintended consequence of the Social Media Campaign is
that it lessened the administrative burden on other departments by allowing the
City to quickly disseminate information to attendees regarding prices, safety
policies, and the event schedule.
Impact on Local Businesses
The below chart shows the economic impact which the 2018 Spring Festival had
on Businesses within the City of Abbeville. (The Chart is not comprehensive and
reflects only those businesses which elected to self-report this data)
Furthermore, while no restaurants chose to report this data, in conducting
“sweeps” of the Festival Area, all Restaurants in the vicinity were “packed” and
were significantly busier than on a comparable day/night without the Festival.

Business
A
B
C
D
E
F

Percent Difference
+120%
+14%
+791%
+28%
-9%
+133%

Category
Retail
Retail
Retail
Retail
Retail
Retail

As indicated by the chart, most businesses which reported this data to the City
experienced reasonable to major increases in sales versus a typical non-festival
weekend. This data would support the notion that Events and Festivals hosted by
the City have a positive economic impact on local businesses. However, it is
worth noting that even though businesses, on average, experienced increased
sales during the 2018 Spring Festival, many reported less sales than the 2017
Spring Festival; even as the 2018 Festival experienced an estimated 30% higher
levels of attendance. This could be due to a number of factors including
inclement weather in
2017 “driving” festival
goers into brick and
mortar retail locations,
or increased activity by
craft vendors in 2018.

Moving forward it is the intention of the City to look at ways to further engage
local businesses during all City hosted events to increase the economic impact on
local merchants.

Conclusions
The 2018 iteration of the Abbeville Spring Festival proved to be a success by most
measurable economic standards; attendance and direct revenues increased, while
the impact on local businesses remained strong. In fact, the estimated economic
impact of the Festival grew by roughly 35% from $391,000 to $603,000. Moving
forward the City will continue to look at ways to improve the Festival while
cultivating those characteristics which have turned Abbeville and this event, into a
regional attraction.

